© Overall, a brilliant trip. Well done everyone!9
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i Soaking up the sun in Stavanger (left to right) are:
nations but wi . Nadine Shrourou, Grass Roots HBI; Andrew Batty,
Creative Marketing Services; Justine Lightly, In 2 Events;
Cathy Bonnard, freelance organiser; Heidi Nygard
and Per Morton-Haar, from Stavanger
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scores with agencies

A fresh approach to an inspection visit didn’t just work for the Norwegian
hosts, it also scored highly amongst the agencies. Martin Lewis reports

and little time to prepare for the final presentation night in the massive
Brunstad Conference Center in Tonsberg to which they were taken by
helicopter from Oslo.

But it wasn't just Bente and the Norwegians who were pleased with
the result of the event. The M&IT readers wha taok part rated it as one
of the best they had ever experienced.

In the post event survey, for example, every one of the participants
scored the concept of the event good to excellent and 94 per cent
scored the delivery of the event very good or excellent. The local
contribution and support was voted to be excellent by 87 per cent
while 100 per cent rated the viability of the destination for UK groups
good to excellent and 87 per cent rated their impression of Norway as
good or excellent. Finally B7 per cent said it was as least as good as
other trips they had experienced.

Barrie Davies of Corporactive said: “I thought the format was one of
the highlights of the experience. Sure, we were made to work hard;
but, the experience of working so closely with our Norwegian hasts,
who matched and joined-in our team's input and work ethic to the
presentation, was an outsianding and most rewarding feature, | have not
beenona ‘fam' trip before where the research and presentation resulting
from the experience could, literally, be presented to a UK client almost
immediately on aur return! | returned home tired from the amaount of
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Louise Davis, Eventscape Limited
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Alwyn Evans, Events in Partnership Limited
Amy-Jo Brown, Bl

Kerrie Thompson, Banks Sadler Ltd
Michelle Burniston, CWT Meetings and Events
Robert Bailey, Zibrant Ltd

Andrew Batty, Creative Marketing Services
Cathy Jalal Bonnard, Freelance

Justine Lightly, In 2 Events Limited

Nadine Shrourou, Grass Rocts HEI

time we had spent ‘working in Norway but with the satisfied feeling of
not having wasted a moment of my time in doing so.”

The trip was organised by Innovation Morway, Morway Convention Bureau
and CAT Publications, publisher of M&IT.

Nadine Shrourou of Grass Roots HEI said: “At first | was unsure of
how this fam trip would work but | think it was a greaf cancept to see
and do as much as possible in our chosen destinations and having
a presentation at the end added excitement, more knowledge and
passion to learn more and sell the destination.”
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